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10551/NL

Y-13/2110
BRAND & PRODUCT MANAGEMENT
Paper-506
Semester—V
(Syllabus—Dec.-19)
Time Allowed : 3 Hours] [Maximum Marks : 60
Note : Attempt any four questions.

1. Why do new products fail at market place? Critically
examine entire process of new product development

process to identify the reasons of product failures.

2. Differentiate between brand image and brand

extension?
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Write a detailed note on process of launch of new

product.

"People have more faith in brands rather than
products". Critically analyze the statement with

role and importance of branding.

What are pricing objectives? What kind of

strategies is adopted to achieve the objectives?

What do you mean by Market Segmentation? What

are the benefits of Market Segmentation?

Define Brand Positioning? Also discuss the reality

environment of brands?

What is brand equity? Discuss Strategies for
building brand equity.

Write detail note on :-

a)  Anti brand thinking

b) Brand building
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. Hgdte fegms I IosT ot =@ I Hadle

fegms v ot efee Tga?

. Haar AfaFt  (Positioning) € Yigmr fe@

H'gaT © THIfEI3T T3<ds df & gdur ad|

. Wgar fewmt &t 37 Waar fomt ge@s et

ISt dF gdgT ad|

. femsfaz &< fsui

€) waar feodt Ry feo@

) Waar fsane

10551/NL/746/W 4



