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BCH-505 E-COMMERCE
SEM-V
(Syll-Dec-2019)
TIME: 2 Hours MAXIMUM MARKS: 70
NOTE: Attempt any FOUR questions. All questions carry equal marks.

I. Illustrate in detail about key characteristics of electronic commerce.
II. Discuss the various applications of E-Commerce.
III. Whatis E-Broker? What are the critical success factors of E-Brokers?
IV. How do social network facilitate travel?
V.  What are the Business to Business tools in EDI?
VI.  Explain E-marketing techniques with its merits.
VII. Explain the difference between governance and E-Governance?
VIII. Describe the various models of E-Governance.

IX. Attempt any TEN questions
a) What is E- Marketing?
b) SCM
¢) Content Marketing
d) What is B2C?
e) Business Intelligence
f) What do you mean by CRM?
g) What is Back End Information system?
h) Stages of E-Governance
i) Domains of E-commerce
J) Whatis G2E?
k) Supplier Oriented Model
1) What is Disintermediation?
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