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  BCH 507: PRINCIPLES OF MARKETING 

Semester V
th

  

(SYLL-DEC-2019) 

Time: Two Hours                                                                                     Maximum Marks: 70 

 

Note:  Attempt any four questions. All question carry equal marks 

1. Define marketing? Write down the importance of marketing? 

2. Explain what is marketing mix? 

3. What do you mean by consumer behaviour? Write down the significance of consumer 

behaviour? 

4. Define market segmentation? Write down the concept and importance of market 

segmentation? 

5. What is the concept of product life cycle/ explain the process of product life cycle? 

6. Explain 

i. Brand name and Trade Mark 

ii. Selling and Marketing 

iii. Discounts and Rebates   

7. What are distribution channels? Write down the types and role of distribution 

channels? 

8. Explain promotion? What are the methods of promotion? 

9.  How physical distribution of goods can be done in India? 
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B'N L e'Jh th uko ;tkb eo'. ;ko/ gq;aBK d/ pokpo nze jB. 

1H wzvheoD eh j?, fJ; B{z gfoGkf;as eoBk j? < wzvheoD dh wjZssk B{z fby' < 

2H wzvheoD (wkoehfNzr fw;aoD eh j?, toDB eo' < 

3H T[gG'rh d/ ftjko s'A s[jkvk eh wsbp j? < T[gG'r d/ fttjko dh wjZssk B{z fby' < 

4H pkiako d/ ftGkiaB B{z gfoGkf;as eo' ftGkiaB d/ ;zebg ns/ wjZst B{z fby' < 

5H T[sgkd ihtB uZeo dk ;zebg eh j? < T[sgkd ihtB uZeo dh gqfefonk dk toDB 
 eo' 

6H ftnkfynk eo'L 

 (i) poKv dk Bkw ns/ tgkoe fuzBQ 

 (ii) fteoh ns/ wzvheoD 

 (iii) S'N ns/ eN"sh   

7H tzv gqDkbh d/ fejV/ Yzr jB< tzv gqDkbh dh G{fwek ns/ fe;wK pko/ ;gZ;aN eo'<  

8H gquko (w;aj{{oh) dh ftnkfynk eo' < fJ; d/ ftfGzB sohfenK s/ uouk eo' < 

9H Gkos ftZu t;s{nK dh G"fse tzv fet/AA/ ehsh iKdh j? < 

 


