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BCH 507: PRINCIPLES OF MARKETING
Semester V!

(SYLL-DEC-2019)

Time: Two Hours Maximum Marks: 70

Note:

1.

2.

Attempt any four questions. All question carry equal marks

Define marketing? Write down the importance of marketing?

Explain what is marketing mix?

What do you mean by consumer behaviour? Write down the significance of consumer
behaviour?

Define market segmentation? Write down the concept and importance of market
segmentation?

What is the concept of product life cycle/ explain the process of product life cycle?
Explain

1. Brand name and Trade Mark

1l. Selling and Marketing

1ii. Discounts and Rebates

What are distribution channels? Write down the types and role of distribution
channels?

Explain promotion? What are the methods of promotion?

How physical distribution of goods can be done in India?
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